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Key Challenges

Implementation

“Everything you need to get the sale!”

northern Mazda

What was the main reason for using our promotional 
products?
We wanted something that would add value for our customers, and right away we could see the value in these trips. 

How did you implement our products into your program?

Anyone that bought a new or used car got the trip, it was that simple. Originally it was just going to be used at our Mazda 
dealership but as soon as our dealer principle heard about it he decided to run it in two other Northern dealerships. 

Did you run a campaign of any sort to promote your program?

Yes, we ran an ad in the paper in conjunction with a radio spot, and we also mailed out a mini booklet to prospects which 
we called “Northern Wheels.”  We featured a special promotion in our first edition of  “Northern Wheels” which included a 
clip-out coupon so customers could get a trip when they purchased a car. It created such a huge buzz around town, we had 
people coming in saying, “Make sure I get my trip!” It was almost like the car was secondary!

Benefits
Were you able to accomplish your objectives after using our promotional products?

Yes, as we saw an immediate increase in sales, but aside from that it really showed customers there’s a difference between us 
and all the other car dealerships in town. 

“Our promotions coordinator was constantly in touch with us to make sure everything went smoothly and 
she  provided us with additional marketing support. In the car business, we really have to stress good follow 
up with our customers, so it was the support and the follow up that you guys had that I really appreciated.”  
 
						      - Ray Latour, General Manager, Northern Mazda

“I am definitely doing this again, I’d say around 3-4 times a year. There is no doubt about it!” 

CALL US TODAY!  1-866-883-2968
www.odenzaauto.com

satisfaction rating: 10/10 

– Ray Latour, General Manager, Northern Mazda


